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A successful business is based on what you know and who you know. Which is why, when it comes to trade and investment, you can only benefit from having Trade 

& Investment KwaZulu-Natal as your business partner. That’s because it has a wealth of knowledge and expertise in both local and international trade, and it also 

offers access to the government on a provincial level. Trade & Investment KwaZulu-Natal will help you identify new markets for the export of your products, seek out 

new investment opportunities in KwaZulu-Natal, help you access international markets, facilitate new local and foreign investment, negotiate joint ventures, and even 

help you find suitable premises and secure project and operational finance. 

www.tikzn.co.za

Trade & Investment KwaZulu-natal. your knowledge partner in business.

DURBAN OFFICE: Trade & Investment House, Kingsmead Office Park, 1 Arundel Close, 
Durban, 4001, South Africa  |  Mailbox: PO Box 4245, Durban, 4000, South Africa 
Tel: +27 (0) 31 368 9600  |  Fax: +27 (0) 31 368 5888
GAUTENG OFFICE: 99 George Storrar Avenue, Groenkloof, Pretoria
Tel: +27 (0) 12 346 4386/6763  |  Fax: +27 (0) 86 501 0848/1788
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Michael Deighton takes us through the closer 
alignment of government with the private sector 
to facilitate the conversion of agricultural land in 
key growth corridors of KwaZulu-Natal.
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Letter
From the Editor

Hi there,

Domestic strength needs to be developed to grow the 
South African economy. The recent weakening of the 
rand has given South Africa the advantage of increased 
exports. Trade & Investment KwaZulu-Natal (TIKZN) has 
put in to place mechanisms to better develop these trade 
opportunities, one of which included conducting an export 
opportunities study for KwaZulu-Natal. TIKZN also engaged 
with private companies, Chambers of Commerce and other 
sister organisations, such as Tourism KwaZulu-Natal and 
Dube TradePort, to discuss how the effectiveness of trade 
missions can be improved.

The organisation also partnered with the United Nations 
Conference on Trade and Development (UNCTAD) by 
hosting a regional workshop themed “Seizing the low 
carbon investment opportunity in Africa.” The event 
discussed issues relating to the greening of existing industries 
to understanding business triggers in the renewable energy 
sector, opportunities and lessons learned by Investment 
Promotion Agencies (IPAs) in promoting their location to 
cleantech industries. It was attended by about 30 countries 
and experts from UNCTAD, the World Bank Group, Ernst & 
Young, IBM Plant Location International and best practice 
IPAs (featured on page 13).

TIKZN has undertaken to complete three roadshows in this 
financial year as part of the stakeholder relations campaign. 
The first two roadshows were hosted in uThukela and 
Umgungundlovu District Municipalities respectively. The 
last roadshow will be undertaken in the second half of the 
financial year in Uthungulu District Municipality.

TIKZN formed part of the multi-entity east3ROUTE Initiative’s 
Technical Team responsible for the development of the 7 day 
expedition and investment seminar. TIKZN were tasked with 
the development, management and implementation of 
the east3ROUTE Investment Seminar and Exhibition which 
was held in Swaziland. The team had executed a series of 
five delegate boosting events in Mozambique, Swaziland, 
Mkuze, Richards Bay and Durban. These were met with 
various levels of success and attendance. An overview of this 
event is featured (featured on page 16).

Amongst TIKZN’s committed projects is NUMZ Adventure 
Island, involving the building of an adventure park with 
water based activities in Tinley Manor. The project promoter 
Kim Blevin was also a guest 
panelist at the east3ROUTE 
Investment Seminar and 
Exhibition (featured on 
page 24).



Dear Stakeholder, 

In retrospect of major events such as the east3ROUTE and KZN Export 
Week, this edition of Emnothweni delves into profiling infrastructural 
development companies and collaborative entities in this sector. All the 
information you need to know, from companies based in northern KZN, 
to holiday resorts to unwind in, to community development and district 
profiles are featured this quarter.

Infrastructure development is regarded as a catalytic intervention for 
economic growth in many countries. The KwaZulu-Natal economy is 
supported by a well-developed first-world type infrastructure. This provides 
investment opportunities and considerable competitive advantages in a 
number of commercial, industrial and logistic activities.

Key among its superior physical infrastructure facilities are the two 
strategically situated ports of Durban and Richards Bay. Together, the two 
ports handle nearly 80% of South Africa’s cargo tonnage. Moreover, the 
province has an extensive rail and road network connecting other parts 
of the country and linking the province to Mozambique and Swaziland. 
In addition, the state of the art international airport in La Mercy (Dube 
TradePort home to King Shaka International) enhances the province’s 
competitive edge in transportation and freight logistics.

Essentially, private sector and government must have complimentary 
approaches to growing the province of KwaZulu-Natal. KZN continues 
to share information on strategic marketing for the province. Access to 
the information is available as we see the relevant information spreading 
and the potential created for business as highlighted in this edition of 
Emnothweni.  
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Over the past few years, there have been slow 
but steady improvements in the delivery of 
key infrastructure in KwaZulu-Natal involving 
all the spheres of government and improving 
collaboration with the private sector. This is 
facilitated by the increasing commitment to the 
National Development Plan, the Presidential 
Infrastructure Coordination Committee 
(PICC) and its Strategic Integrated Projects 
(SIP). In KwaZulu-Natal, this has translated 
into a Provincial Growth and Development 
Plan aligning increasingly well with municipal 
Integrated Development Plans (IDP’s) and their 
Spatial Development Frameworks and Plans.

Michael Deighton, Property Executive of 
Tongaat Hulett, a significant agriculture and 
agri-processing business with integrated 
components of land development, believes 
that closer alignment between government 
and private sector has significant potential to 
improve the viability of rural areas and also to 
facilitate the conversion of agricultural land in 
key growth corridors of KZN’s cities to urban 
uses when conditions are appropriate. 

Tongaat Hulett has collaborated with 
government and other key stakeholders to 
achieve the conversion of some 2000 ha of 
agricultural land for residential, commercial, 
industrial, resort and mixed-use purposes 
over the last two decades. This includes the 
creation of quality residential neighbourhoods 
such as Zimbali, Mount Edgecombe, Izinga 
and Kindlewood; strategic industrial 
developments such as Briardene, Canelands, 
RiverHorse Valley and Cornubia; commercial 
developments at La Lucia Ridge Office Estate 
and Mount Edgecombe and mixed-use urban 
developments at Umhlanga Ridge Town Centre 
and Bridge City. 

In rural areas Tongaat Hulett also has a major 
role to play in infrastructural development 
going forward given the huge potential for 
power generation from sugar cane and the 
production of ethanol for fuel and energy, 
contributing to the vibrancy and growth of the 
agricultural sector in the province.

Large scale urban developments cannot take 
place without the requisite infrastructure. 
The infrastructure delivered as part of these 

projects is frequently of regional significance 
and cannot be viably financed by the occupiers 
of the developments alone.

“As capital investment into infrastructure is 
fixed and long term, this needs to be carefully 
thought through and optimised,” Deighton 
observes.

The local municipality is the central role player 
with the majority of infrastructure ultimately 
comprising municipal assets. However, when 
it comes to key elements such as major 
roads, interchanges and electrification, other 
government departments and parastatals 
such as SANRAL, the Provincial Department of 
Transport and Eskom, need to be involved. 

Developers such as Tongaat Hulett also invest 
off their own balance sheets and pass the 
costs on directly to the eventual occupants 
of the buildings. Deighton says that, often, 
shortfalls in funding and resources need to be 
unlocked through innovation and commercial 
collaboration between a number of parties, 
without which projects cannot go forward. 

Collaborating with Government to
advance KwaZulu-Natal infrastructure

Tongaat
Hulett

“Closer alignment between 
government and private 
sector has significant 
potential to improve the 
viability of rural areas”
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This joint effort is embodied in formal and 
informal Public Private Sector Partnerships 
(PPPs). “In the conversion of agricultural 
land into urban and tourism uses, they are 
absolutely essential.  By its very nature, the 
business of land conversion is a collaboration 
between public and private sectors,” he 
explains.
 
The first formal PPP, commenced in the 
late nineties, between Tongaat Hulett and 
eThekwini Municipality, delivered both 
RiverHorse Valley Business Estate and 
Bridge City.  This was followed in 2008 by 
a cooperation and alignment agreement 
regarding the Cornubia Integrated Human 
Settlement that has forged a strong bond to 
deal with challenges. 

At this point, PPPs are not prolific in KwaZulu-
Natal. However, Deighton says, these PPPs 
have proved extremely successful to the point 
where the projects themselves would never 
have become realities had they not been in 
place. 

For example, RiverHorse Valley, which is 
regarded as one of the most successful 
developments of its kind in the greater Durban 
area, would not have taken shape without 
the construction of Queen Nandi Drive and 
the interchange onto the N2. “Without this, it 
didn’t make any sense because there was no 
accessibility.  The partnership unlocked that 
infrastructure and allowed development to go 
ahead.  The benefits have been considerable,” 
he says.

The progress at Bridge City was comparable in 
that major roads traversed the site. These have 
been funded partially through the PPP but 
also through funds raised through a successful 
application to the National Treasury by the 
eThekwini Municipality with the support of 
Tongaat Hulett. 

Similar dynamics are playing themselves 
out when it comes to tackling substantial 
infrastructural challenges at Cornubia. 
Deighton is confident that the partnership that 
exists between the stakeholders will overcome 
these challenges. 

He believes that Tongaat Hulett can play 
an ongoing role by continuing to pursue 
partnerships with the public sector to unlock 
and increase the level and pace of investment 
in infrastructure to open up the corridor 
between Umhlanga and Ballito centred on 
King Shaka International Airport and the 
Dube TradePort. He says there are a number 
of projects in the pipeline and believes that 
there will be important breakthroughs as the 
cooperation between role players continues to 
improve. 

His message is that the time is right for more 
PPP’s. He is encouraged by the positive signals 
coming from various levels of government. The 
spirit of cooperation is cascading from national 
policies to individual municipal development 
plans and the platform created is conducive to 
achieving breakthrough in the development of 
the region.
Michael Deighton: 031 560 1900

Michael Deighton: Property Executive of Tongaat Hulett
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Dube TradePort Corporation 
(DTPC) has invested R150 million 
in state-of-the-art Information 
Communication Technology (ICT) 
infrastructure which will not just 
provide users within the airport 
city with a high quality service but 
ensure that Dube TradePort (DTP) 
will be South Africa’s premier 
trade and logistics hub.

Dube iConnect, Dube TradePort 
Corporation’s new world-class 
Information Technology (IT) and 
telecommunications platform, 
comprises sophisticated server and 
network technology. It operates 
a Tier 3-compliant Data Centre 
spread across two buildings. This 
has built-in redundancy so that, 
if one were to fail, the other 
would seamlessly ‘kick-in’. Both 
centres receive power from two 
separate sub-stations, ensuring 
stable power supply and data 
accessibility.

The iConnect infrastructure 
includes 36 kms of fibre optics 
across the entire Dube TradePort 
precinct with every building, 
site and property development 
enjoying fibre optic connections. 
A 10GB pipe connects the 
primary data centre building with 
structures within the precinct. 
Dedicated IT buildings and 
equipment help provide turnkey 
IT solutions, including ultra-
modern virtualisation, server 
and storage technologies. These 
service offerings are managed 
by a number of resellers on both 
Microsoft and enterprise open 
source software.

Currently, seven broadband 
service providers are located 
on Dube iConnect’s operating 
environment - Telkom, MTN, 
Vodacom, Neotel, ONEdotCOM, 
Internet Solutions and EOH 
Mthombo – and ensure that 
organisations using the service 
enjoy a fail-safe network at all 
times.  

Small, medium and large 
companies operating within 
the airport city have one thing 
in common, thanks to Dube 
iConnect – significant competitive 
advantage. They enjoy high 
quality, competitive services, 
excellent on-site support services 
and the highest levels of security 
within the IT environment. There 
is constant engagement with 
the Dube TradePort community 
of users to ensure that their 

expectations are always met. 
Benefits include a total package 
offering, the most economic IT 
solution for businesses, a single 
supplier point-of-contact for 
fast and efficient service and 
troubleshooting, very competitive 
rates due to leveraging the 
benefit of bulk purchasing, free 
interconnect services within the 
precinct (including voice-to-voice), 
a professional, experienced and 
highly-qualified on-site support 
team and access to the latest 
technology. 

DCData recently rolled-out secure 
cloud platform through Dube 
iConnect, allowing users to access 
technology that is at the forefront 
of business success worldwide. 
This centralises the security and 
management of data and reduces 
the cost of rolling-out hardware 
and software necessary for the 
utilisation and management 
of this data. It revolutionises 
the way data may be accessed 
and stored. All data is securely 
available remotely through an 
internet connection which means 
users can access information from 
a desktop, via a mobile phone, 
tablet or even from an internet 
café. 

IDU, a budgeting and reporting 
software company, chose Dube 
TradePort to launch its new cloud-
based product for small and 
medium enterprises because of 
the quality and competitive pricing 
of Dube iConnect’s infrastructure-
as-a-service offering. “Making 
our core product IDU-Concept 
available in the cloud enables 
us to reach a whole new market 
of small and medium-sized 
businesses,” says Margie Whitten 
of IDU KZN. “They all need a 
solution to the problems they 
encounter with spreadsheet-
based budgeting and reporting – 
but don’t have the resources for a 
major capital project to do an on-
site implementation.”

A PICTURE 
OF DIGITAL PROWESS
A look inside Dube TradePort’s new ICT infrastructure
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The second KwaZulu-Natal Export Week hosted by Trade & Investment 
KwaZulu-Natal (TIKZN) and Bidvest Panalpina Logistics took place in 
October last year.

The week commenced with a Japan External Trade Organisation 
(JETRO) Export Product Specific Training Programme and continued 
with the Export Week Summit at the Inkosi Albert Luthuli International 
Conference Centre in Durban.  The week was filled with information and 
networking sessions and capped off with the Durban Chamber’s Export 
Awards Gala Dinner. Bidvest provided training to the Department of 
International Relations and Cooperation (DIRCO) delegates on the 31 
October 2013 as well as a tour of the Port of Durban on their vessel. 
Another focus of Export Week 2013 was Women in Export. There is a 
great need to highlight the lack of female exporters in KZN. This was 
an issue discussed at the forefront of KZN Export Week 2013. Female 
panellists discussed their challenges and successes in the industry, and 
the outcomes of these discussions will hopefully provide an ease in doing 
business in this sector for other women in the industry.

Mr Zamo Gwala, CEO of TIKZN said, “This year boasted stronger 
involvement of the private sector, the Department of Trade and 
Industry (dti) and Export Finance Agencies. The Export Summit included 
discussion panels that debated the challenges and opportunities in 
exports including cross border trade, finances and perspectives of 
private and public sector development funders”. 

TIKZN held the inaugural “Export Week” in 2012. It was then agreed 
by the MEC for Economic Development and Tourism, Mr Michael 
Mabuyakhulu, that the event will be held annually. The event seeks to 
recognise, promote and assist with growing KwaZulu-Natal’s export 
businesses and industries.

“Export Week and, in particular, the Summit, is developed in order 
to boost the profile of KZN’s exporters. This is an essential way of 
contributing to the business community’s awareness of the crucial role 
those exporters play in KwaZulu-Natal’s and South Africa’s economy”, 
concluded Gwala.

Provide an opportunity to grow and sustain business 
operations

Enables the Province of KZn to attract investments and 
new business thereby creating employment opportunities

Increase export led growth which is important for the 
Province and south african economy

Increase export growth which can trigger greater 
productivity, thus, creating jobs and more exports in an 
upward spiral cycle
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Empowering The 
Province of

KwaZulu-natal Through 
successful Export 

development

KZN EXPORT WEEK SEEKS TO:

Female panelists from the Women in Export plenary session with
TIKZN’s CEO Zamo Gwala

Interactive Q+A sessions stimulated great export ideas
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“This province is 
doing much better 
than most people 
think”

As a member of the Trade & 
Investment KwaZulu-Natal 
board, Dr Myriam Velia fully 
embraces the organisation’s 
commitment to attracting 
foreign and domestic 
investment and helping to 
create export opportunities for 
local businesses.  

An academic, she is also 
passionate about the need 
for economic development 
and the creation of a strong 
manufacturing base. Without 
this, she stresses, there cannot 
be meaningful or sustainable 
growth and job creation.

Originally from Reunion Island, 
Dr Velia is a trade economist 
by training with a PhD in 
International Economics from 
the University of Sussex in the 
United Kingdom. However, she 
says, she soon evolved into a 
development economist. 

She arrived in South Africa in 
2001 and took up a position 
as a researcher at the School 
of Built Environment and 
Development Studies at the 
University of KwaZulu-Natal 
(UKZN). In February 2008, she 
left the university to take up the 
position of Head of Research at 
Industry Policy Strategies (TIPS), 
an independent, non-profit 
economic research institution 
established at the request of 
senior policy-makers of the new 
Government in 1996. 

On her return to Durban in 
early 2012, Dr Velia returned 
to UKZN on a part time basis 
and has worked with fellow 
researchers on the evaluation 
of the Local Competitiveness 
Fund Implementation of Gijima 
KZN as well as the formulation 
of Growth Scenarios for the 
Department of Economic 
Development. 

However, she believes that her 
work at TIPS – one of very few 
working on industrial issues in 
South Africa – was instrumental 
to her being approached to join 
the TIKZN Board in June 2012. 

Describing the nine member 
strong board of TIKZN as 
“outstanding”, she says 
KZN MEC for Economic 
Development and Tourism, 
Mr. Mike Mabuyakhulu, has 
brought together some of the 
most knowledgeable minds 
from the business sector, 
local government, tertiary 
institutions and labour to 
provide strategic input and 
leadership. She stresses that 
the board is perfectly balanced 
and able to contribute towards 
the important role that Trade & 
Investment KwaZulu-Natal will 
place in realising the potential 
of this province. 

“This province is doing much 
better than most people 
think,” she stresses, adding that 
there are many examples of 
companies that are getting to 
grips with challenges they are 
encountering both within local 
and international economies. 
There is also a great deal of 
much needed innovation.  

When it comes to maintaining 
a fine balance between imports 
and exports, Dr Velia points 
out that while it is important 
to bring in the technology and 
materials needed to establish 
competitive manufacturers, 
exports can play a crucial role 

in the growth and development 
of the province as a whole. 

She identifies two “export 
markets” – Africa which has its 
own idiosyncrasies with which 
local companies are often more 
in tune with than international 
competitors and developed 
markets where value added 
products are required and it is 
far more difficult to gain entry. 
One can act as an important 

springboard into the other. 
She explains that companies 
can learn through exporting 
as they explore new markets, 
encounter different rules and 
regulations and develop new 
competencies that grow skills, 
foster new areas of expertise 
and improve competitiveness.

Dr Myriam Velia
Following the Doctor’s Orders
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The office of Jonathan 
Naidoo, Chief Executive of 
the SmartXchange, could be 
described as a magpie’s nest – 
if it wasn’t so well organised. 
Cupboards are neatly labeled 
with ‘marketing’, ‘financial 
reports’, ‘training’ and more and 
reflect the extensive services and 
support that SmartXchange offers 
to those under its wing – small 
companies operating within the 
dog-eat-dog world of information 
communications technology (ICT) 
that could easily fail without a 
helping hand.

SmartXchange has proved an 
incredible success since it was 
launched in 2004 as a non-profit 
organisation by the eThekwini 
municipality. It was born out of 
the city’s Smart City Programme 
which was set on increasing access 
to broad band communications 
and ultimately driving the growth 
of industry and commerce. It 
was created as an incubator that 
would not only help grow new 
and existing enterprises but also 
create a skills and ICT hub in 
Durban. 

SmartXchange has also grown 
into a brand in its own right, 
providing virtually unknown 
smaller companies with credibility 
and meaningful access to the 
wider business community. 

Currently, there are 52 SMMEs 
in the incubator – 35% focus on 
software development, graphics 
and website development, 30% on 
the networking and infrastructure 
sphere and the balance on ICT 
support, hardware sales and 
digital content creation. 

Ten years after inception, the 
need for SmartXchange has 

grown rather than diminished. 
Commerce and industry is now 
more reliant than ever on ICT. The 
consumers on which many of the 
city’s businesses rely are becoming 
more tech savvy by the day.  

“We are currently seeing a huge 
growth in the mobile application 
space and cloud based solutions,” 
Naidoo explains. 

He is passionate about 
SmartXchange and believes that 
this incubator has stayed true 
to its mandate to develop and 
support SMME’s in this sector, 
empower business and women-
owned businesses and foster 
collaboration within the ICT 
sector.  

As both he and the many public 
and private sector partners that 
support the SmartXchange 
know, the ICT industry is one 
of government’s prioritised 
sectors with the potential to 
make KwaZulu-Natal globally 
competitive through the provision 
of world class technological 
products and services and create 
both investment and export 
opportunities that can contribute 
towards broader economic 
growth and job creation. 
The efficacy of the SmartXchange 
model has been such that there is 
a strong probability that it will be 

rolled out to other provinces and 
to other sectors. He has fielded 
enquiries from other countries 
including Afghanistan which he 
will visit shortly, as part of the 
World Bank Project. 

SmartXchange has also collected 
three awards this year. It earned 
the Best Performing Incubator 
of the Year award which falls 
under the Small Enterprise 
Development Agency (SEDA) 
Technology Programme and 
recognises organisations that 
have made important industry 
contributions. It also collected 
the Alec Rogoff B-BBEE Enterprise 
Development Award which 
honours organisations that have 
developed a successful Enterprise 
Development programme which 
has resulted in the economic 
empowerment of black small 
enterprise and the FNB KZN 
Top Business Portfolio award 
under the category Financial and 
Business Services. 

Whilst extremely proud of this, 
Naidoo is foremost a hands-
on man who is motivated 
by the achievements of 
individual companies within 
the incubator. In fact, he is 
concerned that his office at the 
top of the strategically located 
SmartXchange in the heart of the 
Durban CBD is too far removed 

from the vibrant operations 
beneath him and is looking 
forward to allocating the space 
to another important initiative 
– extending the SmartXchange 
model to incorporate growing 
small companies operating within 
the critical “green” or sustainable 
energy domain.  

The floors beneath him provide 
more than 12 000 m² of space for 
both the incubator companies and 
commercial tenants. The latter are 
located on the lower floors of the 
SmartXchange and the revenue 
collected from their rentals offsets 
the running costs of the incubator 
above. 

Naidoo speaks of the incubator as 
a campus from which businesses 
graduate after three years. The 
1 800 m² that is allocated to the 
campus is neatly divided into a 
host of office space and work 
stations, lab space, conference 
facilities, meeting rooms and 
break-rooms. Many of these 
are branded and testament to 
the support of large companies 
operating within the ICT sector. 

General office services provided 
to incubator companies include 
telephone, receptionist and 
copy services. Companies also 
have access to a resource centre, 

INCUBATING
INNOVATING &
INVESTING IN ICT
Award-winning ICT enterprise developer, Smart Xchange, is laying solid
foundations for the future of KZN’s ICT sector
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sponsored internet access and 
sponsored software licenses. 

Much of the technology used by 
the incubated companies is also 
provided by corporate donors. 
The backing of large companies 
within the sector provides the 
incubator with training and 
certification support. Some 
major suppliers have even made 
equipment available to SMME’s 
at wholesale prices so that they 
can compete within their markets, 
says Naidoo. 

In light of this, much of Naidoo’s 
time is spent marketing 
SmartXchange to both the 
public and private sectors in 
order to augment existing grants 
from major sponsors such as 
the eThekwini Metro, SEDA, 
Technology Innovation Agency 
(TIA) and the Media, Information 
and Communication Technologies 
(MICT) Seta to fund specific 
projects. 

An example is this year’s creation 
of a new media section that 
was specifically designed to act 
as a hotbed for up-and-coming 

talent and includes a state-of-
the-art production laboratory 
to help grow a full visual 
production pipeline. Naidoo says 
SmartXchange is also working 
closely with both the Durban 
Film Office and the KZN Film 
Commission to market companies 
operating within this area. 

“The new Media Centre has 
contributed a great deal in 
cultivating the digital content 
and innovation pace where we 
are seeing more national TV work 
being edited within the producers’ 
lab,” he adds. 

Close to his heart is the fact that, 
while KwaZulu-Natal ICT firms are 
up to global standards when it 
comes to software development, 
the sector in this province is 
failing when it comes to electronic 
innovations. SmartXchange is 
in the process of formulating 
programmes to upskill those 
operating within the electronics 

space. 
Innovation is probably one of 
the most important issues of all 
and, up until now, has been the 
domain of large and medium 
sized companies that need to stay 
ahead of competitors.  Within 
smaller companies, Naidoo says, 
there is a tendency to have highly 
marketable ideas and concepts 
but not to develop these and 
rather be distracted by the need 
to earn basic income. The creation 
of a facility that will see innovative 
companies able to be less reliant 
on turnover and able to devote 
100% of their time to developing 
innovative products is imminent. 
This new initiative will be funded 
by a grant from TIA.

Included in SmartXchange’s list 
of strategic supporters is the 
eThekwini Municipality, SEDA, 
Trade & Investment KwaZulu-
Natal, the Durban Chamber of 
Commerce and Industry, the 
National Youth Development 
Agency, the Technology 
Innovation Agency (TIA), the Small 
Enterprise Financial Institution, 
the University of KwaZulu-
Natal, the Durban University 
of Technology, the MICT SETA, 
SEDA the National Empowerment 
Fund and the KZN Department 
of Economic Development and 
Tourism. 

On the other side, companies 
that are accepted within the 
SmartXchange Incubator 
Programme must be SMME’s and 
legal entities operating within 
the ICT sector. They need to be 
privately and independently 
owned and must comply with 
at least two other criteria – total 
annual turnover below R26 
million, total assets below R5 
million or less than 200 full time 
employees.  

The support systems to which 
they have access go way beyond 
technical issues to actual business 
skills development. SmartXchange 
helps formulate required policies 
and procedures, puts forward 
coaches and mentors and does 
monthly business health checks so 
they can provide assistance that is 
suited to a particular business. 

Most importantly of all, says 
Naidoo, the idea is to stay closely 
in touch with each company. It is 
not enough to look at what went 
wrong when it’s too late. This has 
been important in an overheated 
economy that is now slowing 
down where there has been 
a tangible decline in company 
turnovers.

However, companies that 
can survive in tough times 
with the right skills, thanks to 
SmartXchange, can certainly make 
their mark and ensure the growth 
of their sector going forward.
Jonathan Naidoo: 031 307 1988

“The new Media 
Centre has 
contributed a great 
deal in cultivating 
the digital content 
and innovation 
pace where we 
are seeing more 
national TV work 
being edited within 
the producers’ lab”

Jonathan Naidoo, Chief Executive, SmartXchange
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Hosting foreign delegations, 
meeting foreign trade 
commissioners and representing 
Trade & Investment KwaZulu-
Natal (TIKZN) at foreign country 
national days are all in a day’s 
work for Donnée Kruger, 
Manager of TIKZN’s Gauteng 
office, which was established 
in June 2008 as part of a six-
member Executive Office.

A typical day for Donnée and 
Trade and Investment Officer, 
Thembelihle Ndlovu, could also 
include interacting with venture 
capital and fund managers, 
making presentations at 
seminars and conferences 
and liaising with government 
departments or businesses 
seeking information on 
KwaZulu-Natal.

“The primary role of this office 
is business development via 
the targeting of investors, 
generating leads and destination 
marketing,” says Donnée who 

has previously worked as a 
development economist and as 
an urban and regional planner 
and is currently completing a 
PhD at Stellenbosch University 
focusing on the relationship 
between foreign direct 
investment, regional policy and 
future growth opportunities.

Another key function of the 
Gauteng office is the creation 
of linkages with foreign funding 
and donor agencies.

“We target investors by engaging 
with inbound delegations and 
local investment organisations 
and participating in outbound 
missions,” she explains. 

Destination marketing involves 
promoting KwaZulu-Natal as 
the premier investment location 
and trade hub of the country and 
communicating the strategic 
nature and advantages of the 
destination. Lead generation 
encompasses the identification 

of opportunities, presenting 
sector value propositions and 
making information available on 
KZN markets.

From an export perspective, 
the Gauteng office supports 
intra trade promotion and 
provides market intelligence for 
capacity building programmes. 
The team also assists with a 
number of export-related market 
development programmes. 

“We create awareness of export 
trade promotion activities 
and provide country-specific 
market intelligence as well as 
information updates on bilateral 
and multi-lateral agreements,” 
says Donnée. 

“We also lobby support for 
outward selling missions, 
facilitate inward buying missions 
and host events with trade 
offices, buyers and wholesalers 
so that we can refer trade 
inquiries to the relevant TIKZN 
department.” 

The Gauteng office has 
introduced a number of new 
initiatives recently, among them 

the development of a handover 
guideline, workshopped with 
all relevant units, to guide the 
handover process from lead 
generation to facilitation. 

They have also created a series 
of high level events for business 
and international organisations 
which have now become an 
annual event on their calendar, 
whereby they are updated on 
strategic developments in KZN 
and on TIKZN services.

“Our international organisations 
event for the diplomatic corps 
this year was particularly 
successful,” Donnée said. “It was 
attended by 135 representatives 
from over 92 countries and 
generated a significant amount 
of business.” 

Equally rewarding for the  
department was a programme 
for 15 trade commissioners 
and the European Union 
Ambassadors which was 
successfully developed by the 
Gauteng office and hosted in 
KZN in October. 

More than 44 inward missions 
were hosted in Gauteng over the 
year and several were referred 
to KZN. 

The office has generated a 
strong pipeline of new leads 
over the past year and has 
referred several projects to 
the appropriate TIKZN units. 
Examples of these are BASF, 
the world´s leading chemical 

More than

44
inward missions were hosted 
in Gauteng over the year and 
several were referred to KZN. 

The Gauteng office hosted an African Interest seminar, addressing relevant high 
commissioners on the benefits of investing in the continent. 
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“We create 
awareness of export 
trade promotion 
activities and provide 
country-specific 
market intelligence 
as well as information 
updates on bilateral 
and multi-lateral 
agreements”

company, and South African 
generator and highly reputed 
local building manufacturers, 
Brodsky Trading.

“We have a good working 
relationship with all the relevant 
units in TIKZN and actively 
foster these connections,” says 
Donnée.

Other new initiatives over the 
past year were the hosting of 
quarterly meetings with selected 
strategic partners to keep 
abreast of new developments 
and the hosting of a joint event 
with sister agencies to present 
the KZN value proposition.

“It is encouraging to see that 
our KZN sister agencies are 
keen to hold events with us,” 
says Donnée.

“We recently arranged an 
event for prospective clients 
with the KZN Growth Fund 
where we also provided 
speaking opportunities for 
Dube TradePort, Richards 
Bay Industrial Development 
Zone and the Department of 
Economic Development.”

Donnée believes that the main 
challenge facing the department 
in future is the on-going global 
financial crisis. “Foreign Direct 
Investment (FDI) inflows into 
South Africa dropped by 24% in 
the past year, according to the 
World Investment Report, in line 
with most regions of the world 
who have also experienced a 
decline in FDI flows. Despite 
that, there has been a lot of new 
investment into the renewable 
energy sector, especially in 
South Africa but, going forward, 
global conditions will remain 
very difficult. We are players 
in a fiercely competitive global 
environment, so we will have to 
play the game very cleverly and 
make sure we offer an attractive 
investment proposition.”

“We recently arranged an event for 
prospective clients with the KZN Growth 
Fund where we also provided speaking 
opportunities for Dube TradePort, Richards 
Bay Industrial Development Zone and the 
Department of Economic Development.”
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Trade & Investment KwaZulu-Natal (TIKZN) in partnership with 
the Durban Investment Promotion Agency (DIPA) hosted a Green 
Foreign Direct Investment (FDI) workshop at the Ebandla Hotel 
in Ballito. The Regional Workshop for Africa themed “Seizing the 
low-carbon investment opportunity” was a three day peer-to-peer 
learning event for investment promotion agencies in Africa and had 
participation from over 30 countries. 

“The next economic wave of innovation is the smart green economic 
revolution, which includes renewable energy, sustainable food and 
transport, low carbon buildings and innovative waste management 
amongst others. The tour demonstrated the benefits of engaging in 
the green economy and potentially stimulated the shift of the KZN 
economy onto a green growth path,” said Mr Zamo Gwala, CEO of 
Trade & Investment KwaZulu-Natal.

The increased demand for low-carbon products and processes has 
created many new business opportunities, from the greening of 
existing industries to understanding the business triggers in the 
renewable energy sector. Experts from United Nations Conference 
on Trade and Development (UNCTAD), the World Bank Group, Ernst 
and Young, IBM and Plant Location International unpacked these 
topics and shared their insights at the event.

The high levels of unemployment in South Africa as a whole requires 
the concerted effort of government and the private sector working 
together to ensure that job creation is addressed. The development 
of a green economy will create green jobs and this should take place 
both through the transformation of existing businesses towards 
more resource efficient practice and the development of new 
business in green products and services.

“The increased demand for 
low-carbon products and 
processes has created many 
new business opportunities”
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Trade & Investment KwaZulu-Natal (TIKZN) 
supported the KZN ICT Summit which was held 
at Sibaya Casino. Other supporting partners 
involved in the planning of the summit include 
the Department of Economic Development and 
Tourism, SmartXchange and Vodacom. Specific 
focus areas addressed at the KZN ICT Summit 
were connectivity; access; skills and development; 
research development and innovation; 
e-government; e-health; e-education and ICT in 
logistics, agriculture and tourism. The outcomes 
of the summit were a revised ICT strategy that 
incorporates social and economic aspects.

Mr Zamo Gwala, CEO of Trade & Investment 
KwaZulu-Natal said, “The ICT Summit provided 
an opportunity for the KZN ICT community to 
get together and be made aware of the critical 
focus initiatives that are underway to improve the 
growth of the ICT sector and enable the use of ICTs 
in its cross-cutting nature for the betterment of the 
KZN economy and society”. 

The KZN ICT sector consists of approximately 400 
companies. KwaZulu-Natal has the largest pipeline 
of software programming skills in the country. 
This is the first province to develop a provincial 
broadband strategy, with broadband being an 
extremely critical initiative, not only for economic 
development but for social development as well. 
The ICT SMME sector in KZN has steadily grown 
through the efforts of multiple players. Some have 
been successful in locating both domestic and 
global markets for their products, solutions and 
services. 

“The Information and Communications 
Technologies (ICT) sector is a prioritised sector that 
has the potential to make our province globally 
competitive and simultaneously contribute to 
growth, employment creation as well as reduce 
poverty and inequality in the Province of KwaZulu-
Natal” concluded Gwala.

Nurturing the Information and 
Communications Technologies 
Sector Growth Path
in KwaZulu-Natal

The ICT Summit provided 
an opportunity for the 
KZN ICT community to 
get together and be 
made aware of the critical 
focus initiatives that are 
underway to improve the 
growth of the ICT sector
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The second east3ROUTE Investment Seminar and 
Exhibition, a dedicated investment and trade 
platform, took place on 16 October 2013 at the Swazi 
Sun in Ezulwini. The seminar formed part of the six 
day east3ROUTE Expedition which travelled from 
Mozambique to Swaziland to KwaZulu-Natal. 

Mr Zamo Gwala, CEO of Trade & Investment KwaZulu-
Natal said, “The 2013 Investment Seminar & Exhibition 
saw more dedicated partnerships with research and 
media organisations such as Urban Econ Development 
Economists and CNBC Africa. The desired outcome 
of these partnerships was to enhance the Seminar 
and Exhibitor experience, while ensuring the creation 
of tangible tools that will enable the lessons and 
experiences from the 2013 Initiative to have a lasting 
impact and continue to benefit the region.” 

The seminar hosted several sessions including Foreign 
Direct Investment as a Key Driver for Trade, Growth 
and Prosperity in the Developing Economies. The 
panel included project promoters and investors from 
South Africa, Swaziland and Mozambique including 
Rhodes Food Group; Universal Milling; Line of Business 
Limited; TURVISA; Arkus Leisure & Golf Resorts; NUMZ 
Adventure Island and Nzenga Investments.

The Swaziland Bankers Association; Mozambique 
Development Bank, European Investment Bank, 
National Empowerment Fund and Ithala Development 
Finance Corporation held a panel discussion which 
delved into the Bank’s Perspective of Supporting and 
Investing in Business across Borders. Talia Feigenbaum, 
Director of Urban Econ Development Economists 
presented the outcomes of the east3ROUTE Country 
Report.

The day ended with a session where Tourism Ministers 
and other representatives from South Africa, 
Mozambique, Swaziland and the Seychelles unpacked 
government support for tourism, trade and investment 
opportunities.

“There was further consensus that the investment 
component needed to have a stronger investment and 
regional development focus and out of this emerged 
the current and improved evolution dubbed: the 
east3ROUTE Investment Seminar and Exhibition 2013”, 
explained Gwala. “This is meant to provide a platform 
for engagement on tourism and related economic 
activities in this region. By creating dialogue between 
economic role players in the public and private sector, 
this will encourage debate on the key issues facing 
development in the cross-border regions. Tourism has 
been identified as the central aspect of this debate with 
related sectors such as infrastructure development, 
services, retail and entertainment providing important 
contributions”, concluded Gwala. 

For the first time since the inception of the east3ROUTE, 
an exhibition themed “Food, Fashion and Tourism” 
provided a platform for select exhibitors to showcase 
the food, fashion and accommodation and support 
services available in the three regions. A fun interactive 
event allowed each region to showcase innovations in 
cuisine and culinary delicacies. Exhibitors on the day 
included My Gourmet;  Afrolucious Designs; Africa 
Meets Europe; Swazi Indigenous Products - Swazi 
Secrets; Assegay Coffee;  Ruutz Art And Creation; 
Royal Tembe Development Foundation; Frencken & 
Associates Project Design And Facilitation; Boundless 
Africa; Nkonyeni Pre-Cast; Black Mamba Foods; Eswatini 
Kitchen; Umhlosinga Development Agency; Mzansi 
Mobile Units; Constance Art, Crafts & Designers and 
House Of Savego.

These exhibitors showcased products throughout the 
tourism value chain that add value to the repeated 
visitor experience. Community and development 
projects were also showcased at the exhibition.

“The 2013 Investment Seminar 
& Exhibition saw more dedicated 
partnerships with research and 
media organisations”



Speakers at the uMgungundlovu road show. From left to right, Mr Zamo Gwala, TIKZN; Alec Hogg, CNBC Africa; Felleng Mahlatsi, TIKZN ; Mzwakhe Lubisi, dti and Cllr Mike Tarr, TIKZN 
Board member

Supporting local businesses at the uThukela roadshow are UDM District Mayor Cllr Mazibuko and Ma’Mgo of Gagasi FM
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Outreach initiative 
to support 
manufacturing, 
foreign direct 
investment to local 
communities and 
growth of economic 
opportunities.

Trade & Investment KwaZulu-Natal 
(TIKZN) has embarked on a series 
of road shows that seek to unlock 
investment opportunities and 
create jobs across the province of 
KwaZulu-Natal. TIKZN will host 
a business breakfast in each of 
the district municipalities every 
two years. The aim of these 
breakfasts is to increase awareness 
of TIKZN’s services and facilitate 
interaction between TIKZN and 
the municipalities to ensure that 
the shared goals of government, 
to attract investment, develop 
strategic partnerships and create 
jobs throughout KwaZulu-Natal 
are achieved.

The municipal road shows are 
a platform that will strengthen 
relations and communications 
between TIKZN and district and 
local municipalities. These can be 
achieved by working together 
with joint marketing, international 
outreach, inward missions and 
information sharing programmes. 
This initiative began with a road 
show in the uThukela district 
municipality, thereafter moving 
south to the Umgungundlovu 
district municipality. 

The first road show was held 
in Ladysmith for the uThukela 

District. The business breakfast 
was followed by a public sector 
workshop on 16 August 2013. 
Speaking at the road show, Mr 
Zamo Gwala, CEO of TIKZN 
said, “TIKZN recognises that by 
improving the quality of awareness 
of our organisation’s services 
and strengthening relationships 
and the flow of communication 
between TIKZN and the local and 
district municipalities, investment 
opportunities in KwaZulu-Natal 
will be better developed and 
showcased.” The breakfast 
provided a platform for TIKZN and 
senior officials of the district and 
local municipality to engage with 
local businesses. The Department 
of Economic Development and 

Tourism (DEDT) also provided 
support in areas of specialist 
knowledge such as Industrial Hubs 
and Special Economic Zones. 

uThukela District Municipality 
Mayor, Cllr DCP Mazibuko strongly 
supported the efforts of the 
TIKZN municipal road show saying 
that, “This is especially crucial 
as the breakfast affords us the 
opportunity to showcase what this 
district has to offer, and the chance 
of filling in the gaps that hinder 
taking our treasures to greater 
heights.”

The second road show was held in 
Pietermaritzburg on 28 November 
2013 for the uMgungundlovu 
district municipality. The key 
focus of the morning was on 
problems that business and 
local municipalities faced and 
how working together with 
TIKZN could ensure growth in 
the region and province. The 
objective of the road show was 
to interact with local business and 
the local municipalities in order 
to eliminate hurdles in export 
development, manufacturing and 

other aspects of economic growth 
by encouraging partnerships 
with TIKZN and leveraging the 
organisation’s skill set to ensure 
this happens. Alec Hogg of CNBC 
Africa provided an insightful 
infrastructural perspective of being 
located in the province. “KwaZulu-
Natal is the best positioned 
province in South Africa in terms 
of infrastructural development 
as identified by the national 
growth strategy. Infrastructural 
development will be the key driver 
of economic growth for the next 
decade,” said Hogg. 

TIKZN will provide commercial 
information to anyone in the 
province. For the KwaZulu-
Natal investment economy to 
improve, a conducive investment 
climate, improved intra-regional 
connectivity, increase value-
addition and trade in high-
tech tradable goods and skills 
development are needed. 
The collation of all plausible 
investment opportunities will 
result in coordinated international 
marketing which will benefit the 
province. 

Stakeholder Engagement Municipal Road Shows
uThukela & uMgungundlovu District

“The objective of the road 
show was to interact with 
local business and the 
local municipalities in 
order to eliminate hurdles 
in export development, 
manufacturing and other 
aspects of economic 
growth”





a fine example of sustainable community tourism

RHINO
RIDGE
LODGE
A new four-star game lodge inland of St 
Lucia on the KwaZulu-Natal north coast 
is set to become a sought-after tourist 
venue and a significant community 
development initiative when it is 
completed in October this year. 

Rhino Ridge Lodge, a Trade & Investment 
KwaZulu-Natal committed project, 
will boast a restaurant, day spa and 
conference centre cum wedding venue 
with sleeping accommodation for 44 in 
the form of 10 villas and 12 lodge suites. 

It is set in 700 hectares of land between 
Mpembeni and the 960 km² Hluhluwe 
Game Reserve, the oldest proclaimed 
natural park in Africa now known 
as Hluhluwe–iMfolozi Park. When 

construction work is completed, the 
fence between the lodge and the reserve 
will be removed and the lodge will offer 
game drives and walks for residents. The 
land has been officially proclaimed as a 
wildlife reserve and will be managed by 
Ezemvelo KZN Wildlife. 
 

Rhino Ridge Lodge will be one of the 
highlights of Route 22, the Umhlosinga 
Development Agency’s tourist route in 

the area, which incorporates the many 
diverse attractions of the greater St Lucia 
region.  

“It is also a fine example of a self-sustaining 
community development initiative,” 
says Henri Frencken of Frencken & 
Associates, the multi-disciplinary project 
development company which is one of 
three equal shareholders in the venture. 

The other two partners are the 
National Empowerment Fund (NEF) 
and the Mpembeni community under 
the leadership of Inkosi Hlabisa, which 
numbers around 15 000 people. 

The overall financing of the venture 
has been contributed by the NEF and 
the development partner and once 
the NEF loan is repaid, NEF will exit 
the shareholding structure, with the 
remaining parties taking up their 
shareholding and deriving dividend 
income from the operations of Rhino 
Ridge Lodge.

The project has an interesting history, 
according to Frencken.

“A non-profit organisation, Umbono, 
established the Mpembeni Community 
Conservation Game Reserve (MCCGR) 
on the property as far back as 2000 with 
the aim of uplifting and empowering 
the surrounding rural community. It was 
headed by Nic Vaughn-Jones, a respected 
wildlife and conservation specialist.”

“Umbono does rely on donor funding 
for the start-up of projects,” Frencken 
explains, “but their aim is to be self- 

“the controlled usage and 
management of wildlife 
resources has attractive 
long term benefits”

Architect’s plan for the lodge



sustaining so that they can make a permanent 
long term impact on rural communities.” 

The Mpembeni Reserve was stocked with 
wildlife with the assistance of Ezemvelo KZN 
Wildlife and utilised for limited hunting to 
generate income. This income was put towards 
the construction of a community clinic and 
day care centre as well as the employment of 
game wardens and the sinking of boreholes to 
provide water for local households. 
“The success of this project has given the 
community clear evidence that the controlled 
usage and management of wildlife resources 
has attractive long term benefits,” says 
Frencken. “It has also curbed exposure to 
poaching.” 

“The MCCGR has been operating on a self-
sustaining basis since inception,” Frencken 
continues. “The second phase of the greater 
vision was to develop accommodation 
facilities to set up an annuity income stream 
capitalising on tourism in the area. Nic Vaughn-
Jones engaged Frencken & Associates in 2007 
with a view to taking on the project as the 
development partner.” 

“At this stage we formulated the initial 
concepts and commenced the process of 
planning, raising finance and completing 
an Environmental Impact Assessment. Peter 
Ruddle from GBS Enviro Consulting, based in 
Dundee, has been instrumental in achieving 
the vision and has worked with the community 
and planning authorities to complete this 
process.” 

“Employment opportunities generated by the 
lodge will be a matter of direct employment 
and indirect benefits for the community,” 
Frencken says. 

A spin-off of Rhino Ridge Lodge will be the 
establishment of a hydroponic vegetable 
growing system on adjacent community land, 
which will supply fresh produce to Rhino Ridge 
initially and, in the long term, to other lodges 
in the area.

Henri Frencken established Frencken & 
Associates in 1995 with his brother Gerry, an 
architect. “Our aim is to provide a holistic design, 
management and development capability 
from the recognition of market opportunities 

to feasibility studies, architectural design, 
project costing and management through 
to final construction,” explains Frencken, an 
accountant by profession, who was a partner 
in a Johannesburg design and marketing 
consultancy before moving to the UK to head 
up a new London-based office, acting as design 
consultants and project managers for blue chip 
European and North American clients, and 
then resettling in South Africa.

Frencken & Associates has worked on a 
multitude of projects in Mozambique and 
KwaZulu-Natal, ranging from award-winning 
luxury apartments, upmarket hotels and 
lodges, beachfront estates and exclusive 
homes to retail developments and corporate 
head offices.

“We are delighted to be part of a project such 
as this one which combines the upliftment 
of a rural community with true sustainable 
development,” Frencken said. “We are also 
looking forward to contributing to the 
projected growth of tourism in the region.”
Henri Frencken: 031 312 2743

Architectural rendering of the lodge

Architectural rendering and plan of a villa
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There is never a dull moment in the working 
life of Trade and Investment Officer, 
Thembelihle Ndlovu. Based in the Gauteng 
office, her role is to support the overall 
mandate of the organisation which is to 
attract Foreign Direct Investment (FDI) into 
KwaZulu-Natal and assist KwaZulu-Natal 
businesses to access markets outside the 
province and South Africa. 

This entails promoting KZN as an investment 
and trade destination, marketing investment 
opportunities to potential investors as well 
as generating new leads wherever possible.

“I love the challenge and the versatility 
that my job offers,” says Thembelihle who 
holds a B Com degree from the University 
of KwaZulu-Natal. “I am always dealing with 
new and interesting queries and am learning 
new things all the time.”

Stakeholder management, organising 
events, hosting incoming delegations 
and doing presentations on investment 
opportunities in KZN are all part of her job 
description.

“We host a number of events in Gauteng 
aimed at promoting our province and the 
services that the organisation offers.  I am 
currently working on a new initiative with 
our marketing department to showcase 
areas of excellence within the province. 
This idea is still in its infancy but when it is 
fully developed it will mean exporting and 
incorporating KZN talent into our formal 
events in Gauteng. For example we could 
have young KZN fashion designers showing 
their creations as part of the entertainment 
at a high profile TIKZN function.”

Thembelihle spends a lot of time handling 
queries and requests for information from 
potential investors on a range of issues 
across various sectors of the economy. 

“I liaise directly with potential investors, 
engaging them on their areas of interest 
and identifying or linking those interests to 
opportunities available in the province,” she 
said.

One of the major challenges facing her 
department is to evaluate and prioritise the 
constant flow of invitations they receive to 
do presentations at events and participate 
in seminars.

“With just two staff members making up our 
department in the Gauteng office, we have 
limited capacity and are constantly making 
decisions on how best to utilise our time and 
maximise the opportunities open to us.”

Thembelihle is about to enter her final 
year of a three-year MBA block release 
programme offered by the Nelson Mandela 
Metropolitan University.  Prior to joining 
TIKZN, she worked as a trainee manager at 
a large supermarket chain.

“We host a number of 

events in Gauteng aimed 

at promoting our province 

and the services that

the organisation offers.”
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The most hospitable way to

Shayamanzi Houseboats on Lake Jozini

Responsible tourism development 
in the Jozini/Pongola area in 
northern KwaZulu-Natal is the 
passion of the The Blevin and Kohrs 
Families. Shayamoya Game Lodge, 
White Elephant Safari Lodge, 
Bush Camp, Space for Elephants 
Foundation, Tamboti Ridge B&B, 
The Guest House Pongola and 
Shayamanzi Houseboats on Lake 
Jozini are amongst their tourism 
initiatives.

Through their love of wildlife 
and particularly elephant, Brian, 
Heinz, Roger and Lindy wanted 
to give guests the opportunity 
to enjoy incredible game and 
bird viewing from the comfort 
and safety of a luxury boat. This, 
coupled with being the only 
destination in South Africa where 

guests can bait the feisty tiger 
fish, makes for a truly Lake Kariba 
inspired experience.

Both Shayamanzi l and ll were 
built on the shores of Lake Jozini 
by boat builder Alan Read and 
his team. Shayamanzi l was 
launched in September 2002 and 
is a double storey boat with the 
entertainment area on the upper 
decks. The cabins are all situated 
at water level and overlook the 
vistas from fully glass panelled 
front windows. Sleeping 12 
guests in 6 oak panelled, en suite 
cabins, Shayamanzi l is the perfect 
getaway for intimate groups of 
friends, family and colleagues. 
Shayamanzi ll, launched in 
September 2007, is a grand three 
storey boat with four comfortable 

pontoon cabins (also en suite) and 
a basement cool room. In total 
Shayamanzi ll sleeps 20 guests 
in comfortable air conditioned 
cabins.

Shayamanzi Houseboat’s greatest 
achievement is their family of 
happy customers who return 
cruise after cruise to enjoy the 
Shayamanzi experience – from 
couples and groups simply coming 
to relax, enjoy the game viewing  
or celebrate a special occassion, 
to teams of corporate employees 
utilising the houseboats to foster 
unique, fun-filled teambuilding 
experiences. From a marketing 
point of view, these happy 
customers have certainly “spread 
the word” and Shayamanzi has 
been featured on Top Billing, 

Pasella, Kyknet, SuperSport, 
Ultimate Braaimaster, Inside 
Angling, Arrive Alive and also in 
most popular travel magazines as 
a destination of choice. 

“In terms of a business philosophy, 
our business is about people:  
employing the right ones, looking 
after our guests and conducting 
our financial matters responsibly 
by respecting our suppliers.” 
Explains Roger Blevin, MD of 
Shayamanzi.

“Our front-line, Elsabe, is a power-
house in our company ensuring 
that what she sells is delivered on 
the boats. I think this is a mistake 
many companies make; they put 
their junior people on the front 
line; we put our best people up 

Shayamanzi II behind a herd of elephants wading through Lake Jozini
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front and the juniors learn from 
these experienced and skilled 
mentors.”

The dedicated and service-
oriented crew  have been with 
Shayamanzi since inception, 
starting out on the construction 
team and then moving onto the 
boats.

“Others were appointed 
specifically for their special 
personalities and skills, like both 
Houseboat Skipper, Bramson 
Chihota and Head Chef, Mike 

Phiri, who recently received their 
ten year service awards,” he adds.

“Initially training our staff to the 
levels of customer service we 
expected had its tricky moments, 
but the crew and support services 
team are fantastic and have really 
got the principle that happy 
customers return and great service 
is more often than not rewarded 
with great tips.”

Fuel costs have been a challenge 
for the team at Shayamanzi. 
Guests like to be moving on the 
water and ensuring that the 
relationship between cruising 
time and fuel costs is manageable 
is imperative. Being a unique and 
well managed destination with 

owner involvement has ensured 
that the challenges that come 
their way are overcome. Roger 
has appointed GM, Scott Perry, 
as his right hand in running the 
operation in his absence. 

Roger looks back on the last twelve 
years as interesting, exciting, 
challenging and rewarding.

“Building and managing the only 
game viewing and tiger fishing  
luxury houseboats in South Africa 
has been a great experience 
and one through which many 

valued relationships have been 
established, systems developed 
and honed, challenges overcome 
and of course a great deal of fun 
and pride gained through it all.”

Funded by the Industrial 
Development Corporation (IDC)  

and profitable since inception, 
Roger has managed a tight ship. 
“The 2009 recession was a very 
frightening time; it was like our 
phone lines had been cut. With 
careful management and very 
loyal customers and staff we 
weathered the storm well and 
have come through ready to 
embrace this new and very busy 
season.”

During 2013, the Shayamanzi 
Houseboats moved their mooring 
from the Pongola River to the to 

the Jozini Tiger Lodge. Shayamanzi 
has a service centre at the Lodge 
and this is a real convenience for 
the food and laundry.

“Our guests now have the 
pleasure of arriving at the 
stunning four star Jozini Tiger 

Lodge and are able to enjoy a 
lazy luncheon and cocktails on the 
deck overlooking the gorge and 
dam wall. A beautiful start to a 
fantastic cruise,” Blevin exclaims.
“Some of our major challenges 
have been building and operating 
in a fairly remote area; but 
with the recent growth in both 
Pongola and Jozini, access has  
greatly improved. The tourism 
opportunities in our area are 
most rewarding investments. 
Not only can an investor enjoy a 
good return on investment in a 
well-run venture, but the positive 
spin offs in terms of job creation, 
community upliftment and wildlife 
preservation and showcasing are 
significant. Not to mention all 
the benefits and quality of life 
that come with country living.  An 
investment in this area is definitely 

“Both Shayamanzi l and ll were built on the shores of Lake 
Jozini by boat builder Alan Read and his team.”

Tiger fish caught at Lake Jozini
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Shayamanzi I
25m x 8m, double pontoon houseboat     
2 Tender boats
4 Crew
6 En-suite cabins
8 Seater Jacuzzi

Shayamanzi II
30m x 8.6m, double pontoon houseboat
3 Levels
3 Tender boats
6 Crew 
10 Air-conditioned, en-suite cabins
12 Seater jacuzzi

“We have teamed up to create a family 
playground of world class standards to delight 
and entertain family members of all ages -  
Numz Adventure Island.”

a head, heart and lifestyle ‘legacy’ 
investment,” Roger says.
Speaking of legacy’s, Roger, Kim 
and family recently moved to 
the beautiful Ballito area  with 
great expectations of a fun-
filled and entertaining coastal 
lifestyle combined with the need 
for excellent education for their 
growing young family. 

“Together with our friends the 
Scheepers’ (well established in a 
wide range of businesses from 
farming to logistics), who moved 
to the area from Swaziland for 
similar reasons, we quickly ticked 
the education boxes as being 
outstanding and then realised that 
other than the beach and malls, 
there was very little on offer in 
the way of family entertainment,“ 
says Roger.

“Building on the McDonalds’ 
philosophy of combining the best 
of each person’s talents and skills, 
we have teamed up to create a 
family playground of world class 
standards to delight and entertain 

family members of all ages -  Numz 
Adventure Island.”
With the first phase, a WhiteWater 
West designed and constructed 
Waterpark is due to commence 
construction in the near 
future once the final financial 

arrangements have been secured.  
With an initial investment of 
R120 million, thanks to IDC’s 
ongoing support, the surrounding 
community are going to benefit 
greatly. Not only from the direct 
investment in the area, but from 
the peripheral jobs created and 
the significant boost to tourism 
that this is going to bring. For over 
30 years and more than 5,000 
projects worldwide, WhiteWater 
is the largest manufacturer of 
waterpark products in the world. 
WhiteWater has designed, refined 
and perfected many of the 
industry’s best-known and most 
successful waterpark products 
and experiences. In continuing 
with their commitment for total 
customer satisfaction they have 
created dedicated teams of 
specialists for each key market, 

such as Waterparks, Communities 
and entire Resorts. Focusing on 
waterslides, AquaPlay™ family 
interactive play structures, wave 

pools and major water-based 
amusement parks, WhiteWater 
continues to lead the industry 
with new innovations and product 
improvements such as SilkTek in 
which WhiteWater West uses a 
closed-moulded process (RTM) to 
engineer the ultimate waterslide. 
Services include park planning, 
engineering, manufacturing and 
installation in order to create 
products of the highest quality, 

entertainment value and safety. 
The future phases of the Numz 
Adventure Island include a host 
of thrilling adventure activities for 

the young and young at heart.

Numz Adventure Island invite 
interested investors to contact 
Robert Futter of Cresco for 
further financial information 
to participate in this leading 
development.
Roger Blevin:  034 413 2299

Robert Futter: 012 643 1937

Kim Blevin:  083 252 6787

Architectural rendering of NUMZ Adventure Island - Phase 1

Shayamanzi II docked outside Jozini Tiger Lodge
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F r o m  t h e  D e s k  o f  t h e

ECONOMIST

By Felleng Mahlatsi

2013, the Year
that was...

2013, the year in which a lot of 
opportunities were lost, but also 
the year in which a lot of sacrifices 
and about-turns were made.

At a global level, the world 
output growth was revised 
downwards more than once. The 
latest world economic outlook, 
published by the International 
Monetary Fund (IMF), estimates 
the world output to expand at 
2.9% in 2013 and accelerate to 
3.6% in 2014. These estimates are 
0.2 and 0.3 percentage points 
lower respectively than the July 
estimates by the same institution. 
The downward revisions are 

mainly due to slower than 
expected growth in developing 
and emerging markets. China, 
the world’s economic beacon 
with growth rates in excess of 
8% per year for the last 11 years, 
also slowed down to around 
7.6%, after revising its growth 
model from excessive short-term 
private demand to long-term 
infrastructure development that 
reduces credit extension to the 
private sector and diverts it to 
public infrastructure projects. 
The Euro area is still in the red 
and is expected to make a 
turnaround in 2014. The United 
States of America, which has 
aided to keep the world economy 
afloat through its second round 
of quantitative easing (QE3) – 
(about US$85 billion per month 
of security buying by the Federal 
Reserve Bank) more than reneged 
on pulling out the liquidity, 
frustrating but at the same time 
cushioning developing economies 
that depend on foreign capital 
for survival. South Africa was 
particularly affected.

World trade activity, estimated 
at US$17.9 trillion in 2012, saw 
Africa’s participation increase 
slightly to 3.5% from 3.3% in 2011, 
while South Africa’s contribution 
remained at 0.5%. World Foreign 

Direct Investment (FDI) inflows 
fell 18% to US$1.35 trillion in 2012 
from US$1.6 trillion in 2011. The 
group of developing economies 
managed to attract more than 
half of these (about US$708 
billion), while also increasing their 
share as sources of FDI. South 
Africa attracted an estimated 
US$4.3 billion compared to US$6.0 
billion in 2011.

Growing at 0.9% in the first 
quarter, 3.2% in the second 
quarter and an even worse 0.7% 
in the third quarter of 2013, the 
South African economy has once 
again failed to grow at rates 
necessary to make a dent in the 
stubborn rate of unemployment 
(25%). The industrial action in the 
automotive sector, which lasted 
for weeks, did not help matters 
either, undermining the sector’s 
potential to honour international 
trade orders and bring home the 
much needed foreign exchange 
revenue in the face of the ever 
widening trade deficit. The South 
African Revenues Services (SARS) 
had to pull the rabbit out of 
the hat and save the situation, 
by reporting on South Africa’s 
trade with the BLNS (Botswana, 
Lesotho, Namibia and Swaziland) 
partners, and revised the deficit 
down to -R64 billion from –R126 
billion in the first three quarters 
of the year.

In KwaZulu-Natal, the provincial 
economy grew to an impressive 
R322.2 billion in 2012 from R313.4 
billion in 2011, maintaining a 15.8% 

contribution to the South African 
economy; only 2.8 percentage 
points ahead of the Western Cape 
and a marathon 18.9 percentage 
points behind the South African 
economic powerhouse; that is, 
Gauteng.

What can be done better in 
2014?
• South Africa and KwaZulu-Natal 
should consider substitution for 
goods that cannot be produced 
locally; for example invest in 
renewable energy and reduce 
imports of oil and overdependence 
on centrally-produced electricity 
as is the case currently.

• KwaZulu-Natal, as the gateway 
to the rest of South Africa and 
international markets due to its 
endowment of two of Africa’s 
busiest seaports, should work 
to attract more manufacturing 
activities into its shores.

• South Africa should realise her 
competitive advantages and build 
on her strengths. For example, 
according to the World Bank’s 
Doing Business Report 2014, the 
country is the most business-
friendly of all the BRICS (Brazil, 
Russia, India, China, South Africa) 
partners (except in the area of 
getting electricity). This should 
be celebrated and translated into 
practical economic gains.

• South Africa should also work 
on her Achilles heel that is the 
labour market hostility and do 
more to reduce skills shortage 
(according the World Economic 
Forum’s Global Competitiveness 
Report 2013). 

“The provincial economy 
grew to an impressive 
R322.2 billion in 2012 
from R313.4 billion 
in 2011, maintaining 
a 15.8% contribution 
to the South African 
economy”

0.5%
South Africa’s participation in
world trade activity in 2012
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pcoming
Events
pcoming
Events

M A R C H

CEO’s breakfast
Southern Sun Waterfront,

Cape Town
4 MAR

ECR-GIBS-TIKZN 
business breakfast

ICC, Durban 6 MAR

CEO’s dinner Johannesburg 17 MAR

Uthungulu District 
Roadshow

Protea Hotel, The Richards
Richards Bay

28 MAR

Airport Cities Malaysia 31 MAR-
2 APR

A P R I L

Overview of TIKZN  and 
KZN opportunities

Radisson Blu Hotel, Gauteng 24 APR

M A Y

Tourism Indaba Durban ICC 10-12 MAY

TIKZN Funding Fair Maslow Hotel, Gauteng 29 MAY
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1992 1995 1996 1996 2000 2002

2003 2004 2006 2006 2007 2008

Don’t invest in our land...
or the years of searching
and planning to decide

on the perfect site.
Don’t invest in our decades

of research devoted
to creating sustainable

and harmonious developments
years ahead of their time.

Don’t invest in our attention to detail
or our astute selection

of development partners.
If anything, invest in our simple belief

that the future can be
greater than the past,

invest in our commitment
to that future, and  

invest in our vision.
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KwaZulu-Natal
gateway to africa

 IS HOME TO        THE WORLD’S

SOUTH AFRICA
HAS ONE

OF THE WORLD’S

STABLE

FINANCIAL
SYSTEMS


